Prairie School of Writing

Introduction: 
[+10 minutes at end for Q&A]

Day #1: Writing & Getting Published

1. A day in the life of this magazine publisher

a. Routine/schedule

b. Last thing I want to see/read is an article pitch/idea    **(feeling, not fact)
i. album reviews

ii. feature articles

iii. concert reviews

c. Editorial Calendar (stories chosen 81 days in advance)

i. When you’ve got the schedule/calendar down and built trust with editor, offering suggestions on pre-buzz bands is appreciated

ii. After I get past my emotional prejudice, I consider the pitch idea…

2. Writing a pitch/query

a. Keep it brief  [college courses on feature writing rule = 1 page only]
i. What it’s about

ii. Why you

iii. Professional salutation, can turn in by such and such time, flexible
b. Research your topic – be an expert

c. Follow instructions (“…Send me one album review…”)

d. Go for it

i. Unsolicited Sports Illustrated pitch (+Jerry Jones)

ii. Cat Fancy Magazine example…

iii. Be prepared for rejection (rejection letters)
iv. Dream Fulfillers & Killers

v. Seek input/critique AFTERwards, not during process
vi. Write for the sake of writing

vii. Read other authors’ writing (what do you like? Dislike?)

3. Ya got the gig…now what?

a. Learn magazine’s style.  
i. space between sentences

ii. album titles

iii. quotes and, “punctuation.”

iv. Abbreviations (SoCal, rap-rock, post-hardcore vs. emo)

v. Keep a Dictionary and Thesaurus handy

vi. Find a “wall” to bounce phrases/questions off of

b. Follow-up with Editor (or Managing Editor, etc)
i. Working with publicists (keep contact info handy)

ii. Help!

iii. Thank You note (Editors and Publicists and Artists)....remembered!
c. Post-publishing
i. Compare your final draft with printed output. Ask questions:

1. Why was this cut?

2. Why was this re-phrased?

3. How was this thought compressed?

ii. Keep clippings / links handy (Build your “resume”)
4. Resources
a. iUniverse.com

b. Magazine masthead
c. Other writers (sometimes writer’s email is published. START conversation going…in time, ask questions about queries, etc)
5. Q&A Time
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Day #2: Interviewing in Real-Time

1. Preparation
a. Winging It vs. Printed Questions

i. Really listening… or thinking about Next Question?

ii. Crutch … Transition out of difficult/sticky question

iii. In person it shows preparation/professionalism
1. Kim Hill story (“Who is Kim Hill?”)

b. Research

i. Bio

ii. Website, myspace

iii. Press release(s)

c. Trust your instincts

i. “What do I want to know about this person?” Odds are readers, too

d. Reverse roles (What questions would I like to answer?)

1. “What questions would I like to answer?”
2. They’re doing 5-10 interviews back-to-back in 30-min intervals, hearing the same old questions, over and over…

e. Quantity: 10-12 questions will usually cover half an hour
f. Purpose of interview: Get them to talk
i. Never ask “closed-ended” questions, unless you’re prepared for one-word answers (Ex: What? When? How many?)

1. If so, place these questions in succession

2. …and preface them with “I have a few simple, fact-finding questions, if you don’t mind…”

ii. Ask “open-ended” questions

1. How do you feel…?

2. Explain your thoughts on…

3. Why?

iii. Don’t put words in their mouth (let them answer question)
1. You’re not taking a poll…you’re conducting interview

g. Compose some “transition” questions

i. Place them accordingly.

1. Ex: After “Jesus” and “…claims” questions…

h. Combine related questions into one

i. Preface with “…I have a multi-part question for you…”

ii. Or…don’t pause between sentences/questions

1. Almost Famous scene with Patrick Fugit 

i. (“…have to be in love to write a love song…?”)
ii. (“When did you get so…professional?”)

i. End of preparation… RELAX

i. Henry Rollins story

2. During the Interview

a. Don’t be intimidated

i. Joe Perry story

b. Never ever ask for an autograph or picture (you’re not a dj)

c. Act like you’ve been here before

i. Don’t sell yourself short or start off with an excuse

d. The “art of conversation”

i. Practice it when ordering food from a vendor today

ii. Pull stories from your grandparents and parents while around

iii. Pick any subject, any person, any vocation, and converse…
(it’s a skill you can hone…)

e. Listen to the person

i. Look for follow-up questions or angles to explore deeper

ii. Take notes (quietly)

iii. People appreciate being listened to.
f. Use what Don Miller likes to call "listening sounds" (hmm-mmm, uh-huh, yeah…)

g. Also tailor your response and interview speed with the person/interview subject's 

personality.


i. Zao example:  I recently interviewed Dan from Zao, and I heard that he often didn't share openly about things, but I found that if I just slowed down and waited at the end of an answer before I asked another question, that he would catch his breath and answer the previous question some more. I was able to get a lot more information and talking out of this wonderful guy just by listening and going a little slower.

3. Face to Face Dynamics

a. Don’t let them see your notes/questions if possible (be discreet) 

b. Make eye contact at appropriate times

c. Use verbal cues as well as “listening sounds” to reinforce that you’re “following them.”

d. Be courteous, make them feel comfortable if possible

e. Affirm responses when possible

f. Confrontation is harder face to face. Realize that ahead of time if you know it will take place…

g. Two or more on one is even more difficult. Be flexible and patient.

h. Don’t fear silence (equals death for on-air or “live” interviews)

4. Radio or “on-air” broadcast/live interview tips

a. Read 15 points from wisdomway.com

5. After the Interview

a. Print what they say.
i. King’s X / Sam Taylor compliment

ii. Tape record interview

i. Radio Shack telephone adapter ($20)

ii. Transcribe machine ($150)

iii. Test it (and retest it) prior…
iv. Watch the capstans spin (flip tape over)
6. Q&A

© 2006 HM Magazine. All rights reserved.

Day #3: Christian Journalism (Creating a Definition)

1. The profession of journalism

a. The pursuit of truth



i. Woodward & Bernstein



ii. Free press & the American Colonies

a. “Writing History”
i. Phil Graham has been attributed as describing journalism as the "first rough draft of history," because journalists are often recording events as they happen or just hours afterwards (especially with newspaper, television, internet, and radio. 
ii. Stories and “news” will be edited and proofread, as well as “fact-checking” and adhering to publication writing styles and standards.
1. Intersound Sales Conference story (fact-checking…ha!)
b. Media Bias

i. Ex: Interest Groups get to choose their own names/labels.

1. “Pro-life” advocates are commonly referred to as “anti-abortion,” which conflicts with this basic principle.

c. Pursuit of excellence in writing

d. Know your audience: Being “responsible” to them

i. My audience: God, Consumer, Artist (threefold)

2. Rage of Angels story


a. Report the truth, but at what expense?



i. Is a ruined life worth the truth? Worth the sales? Worth the awards?


b. Matthew 18 principles on confronting sin (M 18:15-20)



i. What is God’s priority?


c. Genesis 9:18-27


i. What behavior got rewarded in this story? What behavior got punished?



ii. What can we glean from these principles?

3. Roger Martinez story  (Confronting a heretic / What is church discipline?)
4. Doug Pinnick story (How to deal with biblical sin in public?)

5. Are we the enemy? (Almost Famous, Lester Bangs quote…)


a. The price of ignoring that advice



i. Switchfoot story (Almost Famous, Lester Bangs: “You are the enemy!”)



ii. Mortification thread

iii. Mortification revisited, 2006

7. Q&A
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